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SPONSORSHIP OPPORTUNITY FOR BANDWIDTH SUPPORT TO RETURN TO FLIGHT MISSIONS (STS-114, STS-121)
What is the Web portal baseline bandwidth?
Under the contract the baseline bandwidth is 300 mbps with peaks allowed up to 1,500 mbps.  Peaks beyond this are within scope but they are done as an additional cost


What is the expected traffic level?
We expect 20 to 30 million visits to the NASA Web portal during the flight, with between 250,000 and 500,000 requests for Webcast streams of NASA TV. The estimated peak traffic is about 14-28 gigabits per second (14-28,000 mbps), 40 times baseline traffic. NASA streaming delivery is at 150kbps rate.

What is covered under the term Sponsorship? 
Are there areas of the website that NASA perceives as ‘off limits’ for advertising, or conversely, does NASA have a preferred location for the advertising? 
Credit will be given to the sponsor(s). NASA is open to innovative proposals.  Exclusive and non-exclusive sponsorship proposals will be evaluated.  The proposal will be evaluated based on the two evaluation factors which include the appropriateness of the proposed credit.  Neither NASA nor the sponsor will be selling advertising space.

What is the cost of sponsoring the NASA website during a Major event such as STS-114.  Can you give me a rough estimate of what that typically costs?

NASA is soliciting proposals which include the level of funding commitment to existing contractor which gives NASA the ability to distribute more content.  NASA has not in the past ever asked for sponsorship in this way.  Depending on what is proposed the amount committed could vary significantly.

Does NASA have a preference for one sponsor or multiple sponsors? 

NASA does not have a preference for one or multiple sponsorship.  NASA will evaluate every proposal equally.

From a layout perspective, can we assume that the introductory flash animation and other sections and components of nasa.gov will remain generally the same over the next several months?
The layout of the www.nasa.gov site will remain generally the same for now until the second Return to Flight Mission (STS-121).  The introductory Flash element may be replaced following STS-114 if news events warrant. Currently, we expect to use roughly the same multimedia approach for STS-121.
Is advertising limited mostly to graphical locations on nasa.gov or could additions to the navigation bars be considered? 

For the most part the navigation is fixed throughout the NASA Web Portal but NASA is open to innovative proposals.  Changing the navigation structure of the portal can have substantial implications for the site's usability -- possibly requiring users to "re-learn" the site. Offerors requesting consideration of such changes need to be aware that such an effort on NASA's part will need to be justified by a considerable benefit.
What did NASA pay the portal ISP vendor for bandwidth spikes during the Mars Rover events in early 2004?
NASA costs for providing the content during those events was approximately $2 Million.  This included delivery of all event content.  Event coverage over 90-day period.
Will the bandwidth vendor extend the same pricing/discount rates to the awardees that they are currently providing to NASA?
How much is NASA currently paying per megabit for bandwidth under the current contract?
The selected Sponsor(s) will be transferring the committed funds directly to the contractor.  The Sponsor(s)’s funds will give NASA increased access to bandwidth beyond what NASA’s base contract for content delivery.
Can multiple pricing/advertising scenarios be presented in one proposal? For example, does NASA prefer a price per click through approach, a price per ad size, or some other pricing scenario?
Multiple scenarios can be presented within one proposal as long as the requested information is complete.  Also, the Offeror should clearly state NASA options for selecting part or all of the Proposal in this case.
How many organizations have shown interest in this proposal?
To date we have received significant interest.  The industries that the potential Offeror’s represent are varied.
Is there any way NASA can help us determine if any offerors are interested in typical e-commerce advertising solutions, such as banner ad rotation, that could allow multiple offerors to share a common advertising real estate location? 
If an Offeror is interested in this scenario they should clearly state that as one of their proposed options and supply the requested information in regards to this Offer.   NASA would consider this option under this announcement. 
Will the winning offerors have access to raw log files to confirm page views, visitors, etc.? 

NASA is open to providing log data to support confirmation of page views, visitors, etc… If part of the proposal is dependent upon access to specific data please state that in the proposal.
Is NASA open to parallel press exposure (i.e. commercial or other media ad campaign that states “Co. x is proud to be a sponsor of NASA Return to Flight direct web coverage.  Follow all the mission events directly from NASA as www.nasa.gov courtesy of Co. X)?

NASA is open to Sponsor(s) press releases. If this is part of the proposal please include it in the proposal.

What rate is NASA paying per mbps?
NASA is paying comparable rates to industry standards. 

Has the contract changed since the Mars Landings?

Yes the contract has changed but the vendor is the same.  The terms of the contract are also better because of competitiveness in the market place.
What electronic form do you want the proposals in?

Word, PDF, or RTF files are exceptable.
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